
Infographics at WHO/Europe 
Holly Nielsen 

Designer, Web Communications 
World Health Organization 
Regional Office for Europe 



  Rationale 



  The early years 



1. Write a good headline 
2. State the problem 
3. Support with facts 
4. Wrap up with a call to action 

 

  Standard elements 



• Logical information flow 
• Limited information 
• Harmonized colors and fonts 
• Relevant, consistent 

graphics 
 
 

  Design standards 



  Process 

Procedures 
• Standard operating 

procedures (SOP) 
• Design brief 
• Design guidelines 

 
 

Workflow 
• Preparation (1-2 weeks) 
• Design (1-2 weeks) 
• Publishing (1 week) 

 
 
 



Raise awareness or 
persuade (48%) 

Inform or instruct  
(33%) 

Facilitate understanding 
(19%) 

  Types & Intention 



Policy-makers Health workers General public 

  Target audiences 



  Channels 

Conference 
flyers & banners 

 

Website Social media Documents & 
publications 



Channels   Most popular (2017) 

1 2 3 

5 4 



1. Imbalance in topics 
2. Definition of an infographic 
3. Updates and revisions 
4. Changing messages and data 
5. Supporting those who want to do it themselves 
6. Demand and resources 

 

  Challenges 



• In-house training 
• Strategic planning  
• Push towards outsourcing 
• Interactive infographics 

 

  Moving forward 
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